
The message was simple: Take charge and do what
is right. Those are the leadership principles of
General H. Norman Schwarzkopf (ret.), who

was greeted with a standing ovation by more than
800 attendees at this year’s Celebration of Success
fund-raising dinner. 

Schwarzkopf is best known for his service as 
commander in chief of the United States Central
Command and commander of operations Desert
Shield and Desert Storm, thus making him an ideal
person to speak about leadership in difficult times. 
He began his address by expressing that “every single
person here is a leader,” reminding the crowd that
leadership comes in many different forms. He proceed-
ed to share his thoughts on leadership, eloquently mix-
ing in humor and personal anecdotes along the way.

Schwarzkopf warned against confusing management
with leadership, stating that managers manage
things; leaders lead people. Leadership is about 
people; therefore the challenge of leadership is to
“inspire people to willingly do that which they
would normally not do.” Those able to do this 
possess the single most important leadership quality,
character. Pointing out that title and power do not

make a good leader, Schwarzkopf explained that 99
percent of failures in the last 100 years were not 
due to incompetence, but to character failure (e.g.,
Enron, Watergate). He repeatedly stressed the
importance of strength of character in establishing
an ethical climate and making tough decisions.

Schwarzkopf concluded with his two secrets of 21st
century leadership, secrets he learned as a two-star
general at the Pentagon. Clear and concise, they are: 
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It did not take long for newest Board of Advisors
member Al-Noor Ramji, chief information officer
of Qwest Communications, to make his mark on
the Business School. When he heard of the need
for the new wireless fidelity technology (Wi-Fi),
he turned to his resources and colleagues at
Qwest to help remedy the situation. According
to Professor Jahangir Karimi, Wi-Fi project direc-
tor and liaison between CU-Denver and Qwest,
the ultimate vision of the project is to enable 

students and faculty to access the Web wirelessly
anywhere on the Auraria Campus. Students and
faculty using the Bard Center for Entrepreneurship
and the Business School computer lab in the 
King Center already enjoy the conveniences of
Wi-Fi. The Business School thanks Al-Noor Ramji
and Qwest for the generous donation of the 
equipment, maintenance and expertise. To learn
more, contact jahangir.karimi@cudenver.edu.

According to Terri Griffith, pro-
fessor of management at Santa
Clara University, “All business 
programs should have a required
introductory information 
technology course. All intro IT 
courses should require Business
Driven Information Technology:

Answers to 100 Critical Questions for Every
Manager.” The book’s editors, David Laube, for-
mer CIO of US West, and Raymond Zammuto, 
professor of management at the Business School,
heartily agree.

The book, which originated from an M.B.A. course
in information technology management, made its
debut at the Colorado Technology Summit 2003 
in September (see www.colorado.gov/oit). With the 
editors present and signing books, Business Driven
Information Technology generated great interest.
Leroy Williams, chief information officer for the
state of Colorado, held up the book at a general

session and commented on the value of its
approach to IT. A special reception following the
summit honored the generous contributions of 
the more than 60 authors who donated their time
and royalties to the Business School.
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From the Dean

It is an exciting time to be part of CU-Denver. 
In August the CU Board of Regents approved 
the formation of committees that will work 

on the logistics of consolidating CU-Denver and 
CU-Health Sciences Center into a powerhouse
urban research university. The regents will consider
final approval of the consolidation in June 2004. 

Also, in September, the regents unanimously
approved our name change and we are now officially
the Business School at the University of Colorado 
at Denver.

We welcome Al-Noor Ramji, CIO of Qwest
Communications, as the newest member of our
Advisory Board, and we offer our congratulations 
to Health Administration Executive Advisory Board
member Joseph Swedish, president and CEO of
Centura Health, for winning the Distinguished
Achievement Award at the 2003 Ernst & Young
Rocky Mountain Region Entrepreneur of the 
Year Awards.

It was a remarkable year at the Business School
thanks to the generous support from people like
you. This summer, Joe and Marty Davis donated

$27,000 to create the Davis Family Scholarship for
marketing students. This contribution helped the
Business School exceed its fund-raising goals by 27
percent in fiscal year 2002–03. We are off to a great
start for fund raising for 2003–04. Celebration of
Success raised nearly $300,000 for scholarships and
faculty development. In addition, John Mehalchin
gave a generous $100,000 for faculty development.

Thanks to all our supporters, the Business School is
able to deliver a top-quality educational experience.
As you read this issue and its articles on faculty,
club, and student achievements, you’ll see just what
we mean. 

We are looking forward to another productive and
exciting year here at the Business School. I hope
you’ll share it with us.

Sincerely,

Sueann Ambron

2

News Briefs

Sueann Ambron

He’s riding high now, but last year
Steve Katsaros didn’t even make
the cut. Perseverance paid off and
this year Katsaros, founder and
chief technology officer of
RevoPower, Inc., walked away with
top honors and $35,000 in cash
and in-kind prizes at the second
annual Business Plan Competition
at the Bard Center. His winning
concept, the Revolution Motor,
promises to convert almost any
bicycle into a motorized vehicle 
via a self-contained motor that fits
onto the hub, powering a standard
bicycle up to 25 mph.

Katsaros acknowledges that his
project is better today as a result
of his initial disappointment. He
used the time between the two
competitions to pull together a
management team and refine 
his plan. Katsaros’ initial team 
consisted of chief executive officer
John Richards, chief operating
officer Bruce Parker and bicycle
industry consultant Bill Fields.
Together they “reinvented the
wheel” by addressing concerns 
not being met by other motorized
bicycles already on the market.

Following RevoPower’s success in
the Business Plan Competition,
the company has hired two addi-
tional consultants and fine-tuned
the design for mass production.
They will take advance orders for
the Revolution Motor by the end
of the year, with initial shipments
planned for the first or second
quarter of 2004. Learn more at
www.revopower.com.

RevoPower was not the only 
winner at this year’s competition.
Second place and $5,000 went to
Michael Byrne and 2paw Software,
a small-business software consulting
company. Samuel Gilliss’ driveway
hazard detection aid, Driveway
Angel, took home third place and
$2,500. The remaining three final-
ists received $1,000: Robert Tofe
for CeraPedics, a new technology
for bone repair and regeneration;
11-Month M.B.A. team members
Todd Fiore, Scott Ford, Justin
Perkins, Sharalyn Root, and Mark
Rubenstein for their El Cart-El
Enterprises, a low-cost food cart
franchise business; and Tim Heath
and Brian Wilson for ExtremeDrive
Adventures, a travel services alliance
for the adventure travel market. 

The Rutt Bridges Venture Capital
Fund provided a portion of the
$20,500 in cash prizes. Other
sponsors were CTEK Angels,
GBSM, Holland & Hart, KPMG,
Mobius Venture Capital and the
Denver Business Journal.

The Bard Center designed the
competition to promote, recognize
and reward entrepreneurs and 
provide added value to the local
economy and the state of Colorado.
Katsaros credits the Bard Center
for being the catalyst in his entre-
preneurial efforts. He encourages
anyone with even a spark of 
an idea to take classes and get to
know the Bard Center. 
Learn more at 
www.cudenver.edu/bard/.

Entrepreneur Powers Up to Win
Business Plan Competition 

The Business School’s entrepreneurship program
placed fourth among the nation’s regional programs
in a faculty survey and in the top 25 overall in
Entrepreneur magazine’s inaugural ranking of 
entrepreneurship programs. 

Established in 1996 with the founding of the Bard
Center for Entrepreneurship, the program now has
10 faculty members teaching nearly 400 students
who choose among a dozen courses each year.
Courses include “Fundamentals of Entrepreneurship,”
“Business Plans and Seed Financing,” “Launching
Technology-Based Ventures” and “Corporate
Entrepreneurship and Innovation.” 

In the survey more than 700 entrepreneurship pro-
grams were rated based on around 30 criteria, such
as course offerings, faculty, business-community
outreach, research centers and institutes, advisory
boards, off-campus programs, other entrepreneurial
initiatives, and degrees and certificates offered.
Respondents to the survey included entrepreneurship
program faculty and alumni. 
Learn more at www.cudenver.edu/bard/.

Entrepreneurship
Program Among 
Nation’s Best
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News Briefs continued

With a combination
of sage advice, histori-
cal references and
humor, David Barnes,
vice president of
finance at the Adolph
Coors Company,
shared with 11-Month
M.B.A. graduates the
top six things he
wished someone had
told him when he was
getting his M.B.A.

6. Recounting the
famous line, “Life is like 
a box of chocolates, you

never know what you’re gonna get,” Barnes calls his
sixth principle the Forrest Gump Principle. He
encourages graduates to be flexible in mind and 
abilities, to build a network of candid advisors and
follow their advice, to look for and embrace new
opportunities and to approach a career like a day 
of skiing, incorporating enough challenges that you 
fall once in a while.

5. In the movie “All the President’s Men,” journal-
ists Woodward and Bernstein “followed the money”
to better understand the Watergate scandal. In the
Woodward and Bernstein Antidote, Barnes sug-
gests that following the big money is a lousy way to
manage a career. A job that will pay big money for
specific skills in the short term will not allow the
employee to broaden his or her skills over time and
allow for greater financial success in the long term.

4. In the Expanded Horace Greeley Principle,
Barnes borrows from the famed newspaperman, 
persuading graduates to “Go West” and beyond in

pursuit of international experience that will help
them grow professionally as well as personally. He
cautions, however, never to go anywhere without 
at least knowing how to say “please,” “thank you”
and “bottoms up” in the country’s native tongue.

3. For some it may be common sense, but to others
the Hold the Special Sauce Principle may be
invaluable. The principle urges graduates to avoid
“things that drip” while interviewing or meeting
over meals. Barnes’ solution — order dry fish.

2. The It’s the People, Stupid, Principle stresses
the importance of working for the right people and
seeking leaders as described in Jim Collins’ book
Good to Great, leaders who are humble, low-key, self-
effacing and have incredible resolve to achieve and
sustain lasting results. Barnes goes on to say that 
surrounding oneself with people who possess these
qualities, and striving to attain them for oneself, is
as important as selecting a leader.

1. In honor of a previous employer, Barnes has
dubbed his final lesson the Rubber Chicken
Principle, referring to the humorous company 
symbol that Kentucky Fried Chicken adopted to
show appreciation for its employees. It’s the positive
energy and enthusiasm expressed by this symbol 
that is key to any successful career.

“By being prepared for the unexpected, not chasing
the biggest paycheck, getting some overseas experi-
ence, working with the right people, staying posi-
tive, and eating dry fish, you can succeed and avoid
some of the potholes that I’ve stepped in,” Barnes
summarized. In closing he wished the students the
best of luck, urged them to have fun and, 
referring to a popular Coors Light ad campaign,
“rock on.”

In August Dean Sueann Ambron joined a local 
delegation of executives and dignitaries, including
Governor Bill Owens and Mayor John Hickenlooper,
on an economic development trip to Silicon Valley,
California. Ambron led a team focused on venture 
capital opportunities for biotechnology and life 
science companies here in Colorado. The team’s
findings, summarized in a report by the Downtown
Denver Partnership, included the following:

• Colorado is in physical proximity to many 
venture capital firms (a day trip).

• Venture capital firms are more attracted to 
medical device companies than pharmaceutical
companies because of the amount of time and
money required for drug research.

• The critical infrastructure for an entrepreneurial
hub (angel investors, venture capital, ideas, 
products, technology, academic presence and
involvement, and management talent) is in 
place in Colorado to aid in the attraction of 
significant funding.

• Personal relationships are as or more valuable than
in any other business or industry sector.

• The local academic culture must encourage and
support technology transfer and commercial
development.

While Colorado is in a good position to begin
attracting attention and funding from venture capi-
talists, the team recognized that there is still plenty
of room for growth. The Business School is already
seeing payoffs as a result of the trip. In September,
Michael Raab, a venture capitalist from New
Enterprise Associates, came to Denver to visit the
Fitzsimons campus, the hub of the state’s biotech-
nology efforts, and speak to business students and
faculty at the Bard Center for Entrepreneurship.
Additional visits are expected, including one from
Palo Alto–based IDEO, recognized by Business
Week magazine as the leading product development
company in the world. The Business School, its
Bard Center for Entrepreneurship and CU-Health
Sciences Center are in excellent positions to 
collaborate and encourage entrepreneurial activities
in the growing sectors of biotechnology and the 
life sciences. 
Learn more at www.cudenver.edu/bard/.

Dean Leads Quest for Venture Capital for Colorado

How to Succeed in Business: 
Lessons from a Vice President

David Barnes, VP of
finance for Adolph 
Coors Company

Marketing Recognized
for Research Excellence 
In recent years two separate publications have
recognized the Business School’s marketing
department on the influence of its research
and research productivity. In the American
Marketing Association’s “2003 Summer
Educator’s Conference Proceedings,” the mar-
keting department was ranked among the top
50 institutions (43rd in number of citations
per capita [number of faculty per school] in
the Social Science Citation Index, or SSCI,
and 26th in number of citations per capita
in SSCI-rated marketing journals), based on
citations of articles published by the faculty 
in the top three marketing journals from
1990 to 1996. Citations refer to the number
of times that articles in top academic journals
reference a previously published article and
are an indicator of the influence that an 
article has within the academic community.

This recent report supports the ranking of
the marketing department among the top 25
institutions with small marketing departments
(fewer than 10 faculty) in “Publications
in Major Marketing Journals: An Analysis 
of Scholars and Marketing Departments,” 
published in the Journal of Marketing
Education (2000). That ranking was based 
on research productivity (number of articles
per faculty member) in the top six marketing
journals from 1991 to 1998. Learn more 
at www.cudenver.edu/business/.

U.S. News
Ranks Health
Administration 
in Top 25
The M.B.A. in health administration offered
by the Business School ranks number 25 in
the nation in U.S. News and World Report’s
“America’s Best Graduate Schools 2004.” In
addition, the university’s Executive M.B.A. in
health administration was the only executive
program to make the list. 

Built on the traditional M.B.A. program, the
health administration program has 14 faculty
members and nearly 90 full- and part-time
students and will celebrate 35 years this fall. 

The executive program, created in 1985, is a
joint venture between the university and the
Network for Healthcare Management, which
provides additional faculty members from 
the other accredited health administration
programs. With students from the U.S. and
around the world, each class of about 
two-dozen students completes the program in
two years through a combination of intensive
on-campus sessions, computer conferencing
and computer-directed case analyses. 

The rankings were based solely on peer
assessment surveys sent to deans, administra-
tors and faculty affiliated with accredited
health services administration programs.
Learn more at 
www.cudenver.edu/business/.

News Briefs continued on page 8



You received your B.S. in marketing in 1970.
Was this your first college experience or 
had you gone to school somewhere else and
decided to finish your degree here? 
I started at CU-Boulder and continued there into
my junior year. My father worked for TWA, and as
I was about to lose my airline free travel benefits
due to my age, I decided to take a semester off and
travel Europe. Europe on $5 a Day was a popular
book at the time and entirely possible, really. At the
time, I was also on a student deferment from the
U.S. military draft. When I returned late that sum-
mer from my travels, I enrolled at CU-Denver and
got a full-time job working at the airport for TWA. 

The draft board had other plans for me, however, and declared me 1A, or eligible to 
be drafted. Rather than be drafted, I enlisted so that I could attend flight school to
become a helicopter pilot. I then spent four plus years in the Army as a warrant officer
helicopter pilot and attended Troy State University (in Alabama) while serving as a 
helicopter instructor at Ft. Rucker, Alabama. 

After my release from the Army, I re-enrolled at CU-Denver and went back to work
full time for TWA at Stapleton, graduating in 1970. I worked the 10 p.m. to 6:30 a.m.
shift on the ticket counter and attended school during the day. 

What was it about CU-Denver that attracted you to seek your degree here?
I really had no thought of attending any other school. My objective was to get a degree
from the University of Colorado. The Denver campus allowed me to work at the Denver
airport and stay with the university where I had earned most of my undergraduate hours.

What was your educational experience like at that time?
While enrolled at Boulder, I was essentially immature and more intent on having a
good time than gaining a good education. After my military experience, I was intent
on graduating and learning as much as I could to further what I expected to be a career
in the aviation industry. CU-Denver met my expectations perfectly, allowing me to go
as fast as I could with my education while continuing as an employee of TWA. 

Were there any courses or faculty members that made a difference in your
personal or professional growth?
A course that probably influenced me more than I could have known was statistics.
Aside from the fact that statistics was, and I suspect still is, one of the more difficult
courses for a business school undergraduate, our professor required that we do all our
homework on an IBM mainframe punch-card style computer using COBOL as the
language. That course introduced me to computer languages and the stories numbers
could tell. It made everything else that came my way in the world of business seem
simple in comparison and provided me with a base on which to grow my understand-
ing of how things worked.

Another course I recall from my senior year was an economics course involving the
process of building transportation models. I was extremely challenged by the theory,
reading and re-reading the text to try and figure out how this was really supposed 
to work, asking lots of questions in class but never really feeling like I fully grasped 
the concept, or that anyone else did either. I received a good grade in the course and 
didn’t think much about it until I found myself 20 years later building models to 
predict future airline profitability based on differing fleet types and route structures.
That course introduced the concept, established the framework, and allowed me to
believe I could do it. 

What did you do after you received your bachelor’s degree?
Within a few weeks of graduating, I was offered a management position at TWA as a
supervisor onboard the 747, based out of JFK airport in New York City. I took off
without hesitation and have thoroughly enjoyed a long career in the aviation industry.

Tell us about your current position and your journey to reach this success.
I am currently chief operations officer of American Eagle Airlines, the largest regional
airline in the world with 309 regional jet and turbo prop aircraft serving seven major
hub regions across the U.S. Essentially, I am responsible for the day-to-day operation
of the airline and have direct responsibility for the maintenance and engineering, field
services (airports and airport personnel) and flight services (flight attendants) departments. 
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Alumni News

Don’t miss out on future alumni gatherings.
Watch the “News and Events” page of the Web
site at www.cudenver.edu/business/
or contact Sherry Maloney at 
smaloney@carbon.cudenver.edu or
303.556.5814 to receive an invitation.

By Sherry Maloney

Alumni Happenings

Student Leaders Honored 
for Contributions
The Business School held the first Student Club Leadership
Recognition Reception on April 28 to review club accomplishments,
provide a networking opportunity for student leaders, advisory
board members and faculty, and award Student Leader Scholarships. 

Recipients of the Dean’s Business School Student Leaders
Scholarship were selected based on what they have accomplished as
student leaders since June 2002 and how their accomplishments
benefited Business School students at CU-Denver. 

This year’s recipients and the clubs they helped lead were:
• Melisa Carpenter, M.B.A. Student Organization
• Rex Emery, Financial Management Association and Phi Chi Theta
• Erika Harden, Society for Human Resource Management
• Varvara Pullen, Financial Management Association
• Renee Snyder, Society for Human Resource Management

Learn more at www.cudenver.edu/business/.

FMAI Chapter Reaches 
Record Numbers
The student chapter of the Financial Management Association
International (FMAI) at CU-Denver has reached a record 285
members and now holds the distinction of being the largest FMAI
chapter in the world. For the 2002–03 academic year the chapter
was also recognized by FMAI with a Gold Membership
Development Award and a Bronze National Honor Society
Membership Development Award.

This fall FMAI has more than 20 presentations and events planned
in order for members to network with financial professionals and
each other. Future events will include panel discussions, networking
events, career enhancement activities and company visits. Learn
more at www.cudenver.edu/business/fma/ or contact
Jennifer Hansen at 303.618.1577.

SHRM Wins Top Award (Again!)
CU-Denver’s Society for Human Resource Management (SHRM)
student chapter has once again garnered Top 10 status as part of
SHRM’s prestigious national Student Chapter Merit Award
Program. Each year, more than 400 SHRM chapters from across
the country compete for recognition of their outstanding activities
and programs in four areas: chapter support to the professional
development of members, chapter support of SHRM, chapter sup-
port of the profession and professional operation of the chapter. 

Laura Baus, 2003–04 CU-Denver SHRM president, attended the
SHRM National Conference held June 22–25 in Orlando to accept
the award on behalf of the chapter. More than 14,000 Human
Resource professionals attended the three-day event. Learn more
at www.cudenver.edu/business/SHRM/.

Alumni Spotlight:

Club News

Continued on page 5



Get Involved...
Interested in increasing interaction between business 
students and alumni? If you’re willing to speak before 
a class or sit on a panel to discuss hot business 
topics with students in an informal setting, let us know. 
Call Sherry Maloney at 303.556.5814 or e-mail
smaloney@carbon.cudenver.edu.
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I held a wide range of positions while working at TWA in almost every department in
the company. Perhaps my most influential career move came when I took a downgrade
to a position in finance to work as a budget analyst. That led to a series of promotions
eventually placing me in charge of financial analysis for the company, providing me
deep insight into the workings of virtually every department. During that time TWA
was a very financially distressed company and we went through two bankruptcies,
again affording me the ability to learn a lot about the bankruptcy process and how to
structure the company to emerge from the proceedings. I was later promoted to senior
vice president of operations and had responsibility for all the line operating departments
in the airline — flight operations, in-flight services, maintenance and engineering, airports,
reservations and customer relations. Shortly after American Airlines acquired the assets
of TWA in yet another bankruptcy proceeding, I accepted the position of senior vice
president of customer services at American Eagle.

What are current issues confronting your industry/department today, and
what do you see happening with it in the future? 
The airline industry is in a period of restructuring initiated by the Airline Deregulation
Act of 1978 and escalated by the events of September 11. The only carriers competing
successfully today are mainline carriers following a low-cost model (like Southwest) and
regionals providing connecting traffic to mainline hubs. The legacy mainline carriers
(American, USAirways, United) are struggling to reduce costs to meet the new realities
of a lower fare structure imposed by the low-cost carriers. Since the only real controllable
cost most carriers have is the cost of labor, that is where we see most of the action
occurring; that is what we read about in the newspapers. 

I believe some of the legacy mainline carriers will succeed in restructuring and will be
successful in competing with the low-cost carriers. I think most of the growth in the
low-cost sector is over, although the eventual demise of some mainline carriers will
provide additional growth opportunities for both legacy and low-cost carriers. 

To what do you attribute your success as a business professional?
I think the airline business is fascinating and never boring. Every job I have had has
been stimulating and there simply aren’t enough hours in the day, or week, or a month
to do all that needs to be done. I think I have succeeded because I enjoy it so much,
always wanting to understand more about why something is the way it is and knowing
that I can contribute to making it better, with a lot of help from those I work with. 

What has been your greatest challenge during your career?
Two things: One was realizing that to take the next step, I had to back up. Within
large corporations the structure tends to keep you in your current area of expertise. 
To gain a broader understanding, you may have to back up a few steps to change areas
and start up the ladder again. The second was dealing with a shrinking company that
was struggling to make profits. The process of downsizing requires losing people who
have devoted their lives to your company. Convincing those who remain that there is 
a light at the end of the tunnel, and that we have to continually find better ways of
doing things with less, is very challenging.

What are your professional goals?
I am nearing the end of my career now, and my only goal is to run the safest and most
successful airline I can for the employees and passengers of American Eagle. I’m not
being altruistic here, this is what I enjoy doing and I only want to continue doing it.
American Airlines and American Eagle are great airlines that are continually getting
better, and both are wonderful companies to work for. 

Looking back, is there anything you would have done differently? 
The road has many forks, and I’ve often wondered what would have happened if I had
chosen another. I can’t imagine a better ending than where I am now, however.

What kind of advice would you give our current student body?
Regardless of what you do, make sure you enjoy doing it. Nothing else really matters.

Do you have any final comments you’d like to share with our readers?
I have been proud all my life to say that I was a graduate of the University of Colorado
and attended both the Boulder and Denver campuses. Rarely have I met anyone who
didn’t respond back that I had been very fortunate to attend CU. My recent trip to
enroll my son at CU brought back many memories, all of them pleasant. Consider
yourself fortunate: You are part of a great university.

Information Systems Association: 
A Gateway to Colorado IT
The Information Systems Association (ISA) is a new student club 
at CU-Denver designed to provide students with access to the
Colorado information technology (IT) industry. This new club will
work closely with many local IT professionals and associations as
well as the Business School information systems faculty, who have
invested a great deal of effort into the creation of ISA to give 
students a means to explore the evolving world of technology in
Colorado. Members plan to organize events and opportunities that
leverage the valuable resources available to the club. Plans include
lectures from members of Colorado’s IT community, company
tours and career exploration events. The ISA welcomes new 
members and invites alumni and industry members interested in
contributing expertise or other resources. Learn more at
http://thunder1.cudenver.edu/isa/.

Beta Alpha Psi Enjoys Top Honors
The Theta Sigma Chapter of Beta Alpha Psi, the scholastic and 
professional fraternity for financial information students and profes-
sionals, was once again awarded Superior Chapter Status at the
national convention in August 2003. To attain this status the chapter
had to participate in at least nine national and/or regional events
and its members had to engage in both professional development
and community service. CU-Denver’s chapter members reported
more than 700 hours of professional development and more than
700 service hours. Service was both on campus in the form of  
free accounting tutoring and off campus through events at 
the Children’s Museum and Children’s Hospital. In addition, the 
chapter sponsored a Volunteer Income Tax Assistance (VITA) site 
at the Volunteers of America building every Saturday morning 
from the end of January until April 15. Twelve volunteers prepared
127 returns for low-income individuals at no cost to them. 
Learn more by contacting Ann Martin, faculty advisor, 
at L.Ann.Martin@cudenver.edu or 303.556.5827.

AABSA Graduates with Style
The African-American Business Student Alliance (AABSA) is one 
of the longest-running Business School clubs, now in existence for
more than 11 years. Each spring, AABSA has an exciting and fun-
filled graduation ceremony. Highlights of this year’s event include
the interactive dancing and music of the Heritage Drum and Dance
group, a keynote speech by Dr. C.J. White of the African-American
Studies Department at Metropolitan State College and the smooth
soulful sounds of Aaron Carter of local radio’s Jammin’ 92.5. 
Other attendees included Former Chancellor Georgia Lesh-Laurie,
Associate Dean Ken Bettenhausen, Ron Gallegos from the
President’s Diversity Program and AABSA officers Jean-Marcel
Konan and Tutu Mulatu. Learn more by contacting Resa
Cooper-Morning at 303.556.5870.

Club News, cont’d

See “Club News,” page 8

 Stan Henderson
Chief Operations Officer, American Eagle Airlines



Associate Professor David
Forlani has taken over as the
marketing discipline and 
program director
effective fall semester.
He replaces Cliff
Young, who is step-
ping down after 
serving for eight years.
Forlani brings 
a strong background
in management and
entrepreneurship that
is sure to serve the
Business School and
its students well.

Under the directorship
of Blair Gifford, the
Center for Global
Health will co-sponsor
a monthly Global
Health Lecture Series.
Other sponsors of 
the series include the
Center for Bioethics
and Humanities at 
CU-Health Sciences
Center and the
Health and Behavioral
Sciences doctoral pro-
gram at CU-Denver.

Professor Emeritus of
Marketing and Strategic 

Management Michael Hayes
received the National
Association of Purchasing

Management-Denver
(NAPM-Denver)
Ernie Waters
Distinguished Service
Award. The highest
honor bestowed upon
a member of NAPM-
Denver, this award
recognizes leadership,
service, personal suc-
cess and contributions
to the purchasing pro-
fession. As part of
NAPM-Denver, Hayes
chaired the Education
Resources Committee,
served on the
Professional
Development
Committee, co-insti-
tuted the Front Range
Purchasing Managers’
Index and has been a
frequent session leader
at NAPM-Denver’s
monthly pre-dinner
seminars. He also
served for three years
on the Ethical

Standards Committee of the
Institute for Supply Management.

Herman Aguinis delivered three 
presentations and chaired a panel 
discussion at the annual meeting 
of the Society for Industrial
Organizational Psychology in April.
One of the presentations addressed
the highly controversial test score
banding in human
resource selection, a
decision-making
method that can use
secondary criteria
such as gender and
ethnicity in making
hiring decisions. This
presentation covered
part of the material
included in an
upcoming book 
edited by Aguinis,
Test Score Banding 
in Human Resource
Selection: Legal,
Technical, and
Societal Issues (Greenwood
Publications).

In August, Aguinis delivered five 
presentations at the annual meetings
of the Academy of Management. 
His presentations addressed research
methodology, cross-cultural manage-
ment and business education outside
of the United States. As associate 
editor for the scholarly journal
Organizational Research Methods,
Aguinis also served on a panel of 
journal editors. In addition, Aguinis
took office as chair of the academy’s
Research Methods Division for
2003–04. With approximately 1,500
members, the Research Methods
Division ranks eighth in size of the 
42 academy divisions and interest
groups. Aguinis, who served as chair-
elect during 2002–03, was chosen 

as chair as a result of a divisionwide 
election that took place in 2001.

Professor Wayne Cascio wrote and
hosted a four-part DVD series titled
“HR Heroes” under the auspices 
of the Society for Human Resource
Management Foundation. The series

explores HR as a
strategic business
partner/leader and
features CEOs 
and top HR leaders 
sharing insights and
examples of how 
HR provides strategic
leadership in a cross-
section of organiza-
tions today. The 
series is broken out in 
segments: HR Heroes,
HR in Sync, HR in
High Tech: Large
Companies, and HR

in High Tech: Small Companies. The
series will be distributed to colleges
and universities, as well as to the 
hundreds of local SHRM chapters
beginning in September 2003.

Marlena Fiol and Ed O’Connor pre-
sented their paper “Managing the
Unsolvable Problems of Incompatible 
Islands in Multi-Identity Organizations” 
at the annual meeting of the Academy
of Management.

By invitation of the organizers, 
Gary Kochenberger and Fred Glover
of CU-Boulder were the opening 
presenters at MIC 2003: The Fifth
Metaheuristics International Conference
in Kyoto, Japan, with “New Gains for
Applying Mathematics in Mixed
Integer, Combinatorial and Nonlinear
Optimization.”

Cascio Kochenberger

O’Connor Fiol
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Faculty Highlights

Faculty & Staff News

Business School Faculty Honored
Each year the Business

School recognizes faculty

contributions in the

areas of teaching,

research and service. For

academic year 2002–03

the winners were

Outstanding Teaching

(Tenure Track), Ann

Martin; Outstanding Teaching (Non-Tenure Track), Mike Harper;

Outstanding Research, Herman Aguinis; and Outstanding Service,

Elizabeth Cooperman. 

Business School faculty award winners are then nominated for faculty

awards at the university level. Last spring at the Faculty Awards

Forum, Elizabeth Conner was presented with the CU-Denver

award for Outstanding Teaching (Non-Tenure Track) along with a

$1,500 cash award and a plaque. Congratulations to all the winners.

&Notable
Quotable

Award winners Aguinis, Cooperman, Martin,
Conner and Harper

The book was designed to serve as a resource for any manager who makes decisions about
information technology and is written in layman’s terms. Business Driven Information
Technology, published by Stanford University Press, is being serialized on Darwin Magazine’s
Web site at www.darwinmag.com and is now available for purchase at a bookstore near you or
online at www.amazon.com.

Book Debuts from page 1

Hayes

Gifford

Forlani



Herman Aguinis has two new books pending
release: Test Score Banding in Human Resource
Selection: Legal, Technical, and Societal Issues
(Greenwood Publications), on which he served as
editor, and his solo-authored Regression Analysis for
Categorical Moderators, which is being published 
by Guilford Publications as part of its Research
Methodology Series. Regression
Analysis describes methodologi-
cal procedures for assessing the
presence of contingent relation-
ships, applicable in all business
fields and a large variety of
social sciences (e.g., psychology,
political science, sociology). Dr.
Sheldon Zedeck, editor of the
prestigious Journal of Applied
Psychology and past chair of the
psychology department at 
UC-Berkeley, wrote “Aguinis
has produced the most compre-
hensive single-source treatment
on the topic of why and how 
to conduct moderated regres-
sion analysis for categorical
moderators. The book presents
very clear steps for how to test
for moderators, but is more
than a cookbook in that it also
explores in detail the underlying
assumptions, issues that will
affect interpretation (e.g.,
homogeneity of variance and
power), and solutions to fre-
quently encountered problems.
Aguinis also provides excellent
coverage of the literature surrounding the analytical
strategy. This volume is an excellent reference for any
researcher interested in studying interactions with
categorical variables.”

In addition, Aguinis was invited to join the editorial
board of the Journal of International Business Studies,
the undisputed premier journal in the field of 
international business. His three-year term will start
later this year.

Marcelle Arak and Rich Foster published “PEG
Ratios: What Makes Sense?” in the Journal of
Investing.

Wayne Cascio received the Annual Best Article
Award from the Academy of Management Executive, 
the practitioner journal of the Academy of
Management. Cascio’s article “Strategies for
Responsible Restructuring” was named Best Article  
by the members of the Academy of Management
Executive’s Executive Advisory Panel of all the 

articles published in the journal
in 2002.

Beth Cooperman coauthored
“Managerial Cost Efficiency
and Takeovers of U.S. Thrifts”
in the special issue of the
Multinational Finance Journal
on Banking. Cooperman was
also invited to serve on the
editorial board of the Journal
of Economics and Finance. 

Woody Eckard published
“The ANOVA-Based
Competitive Balance Measure:
A Defense” in the Journal of
Sports Economics.

Marlena Fiol and Ed
O’Connor contributed a chap-
ter titled “Making Conflict
Work for You: Its Value, Sources
and Opportunities” to Essentials
of Medical Management
(American College of Physician
Executives). They also 
published “From Them to Us:
Going Where Others Have
Gone Before” in Michigan

Health and Hospitals, “Plant the Seeds for Success:
Peace Corps Provides Lessons for Building
Leadership Support” in the MGMA Connexion,
“Waking Up! Mindfulness in the Face 
of Bandwagons” in the Academy of Management
Review, and “Putting Your Money Where Your
People Are: Investing in Enduring Success” and
“Naked Reverse: Unexpected Plays for Exceptional
Results” in the Physician Executive. 

Ji Chen (with Steve Thomas) published “The 
Ups and Downs of the PRC Securities Market” 
in The China Business Review.
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With accounting scan-
dals in the news every
week, if not every day,
this is an exciting time
in accounting educa-
tion. Accountants and 
their critics emphasize 
the need for change,
and educators have

been quick to respond. The Business School
has responded with an innovative curriculum,
online instruction, and new course materials
such as Bruce Neumann and Elizabeth
Conner’s revision of the popular Using
Financial Accounting: An Introduction. This
book offers a “blended approach” of cash and
accrual accounting in support of the authors’
belief that many of the recent accounting
scandals and crises could have been avoided,
or detected earlier, if analysts had followed
the cash. Using Financial Accounting will help
readers find the cash and understand how
cash is impacted by a variety of common and
complex transactions.

Following the user-oriented approach,
Neumann and Conner emphasize 1) the
effects of transactions on financial statements,
2) the interrelationships among financial 
statements, and 3) the interpretation of finan-
cial statement information. The mechanical
aspects of accounting, such as journals,
ledgers, debits/credits, trial balances, etc., 
are virtually absent to prevent individuals new
to accounting from becoming bogged down
in detailed bookkeeping procedures and 
losing sight of the underlying objective of
accounting, which is to assist in making 
business and economic decisions. 
Learn more by contacting Bruce Neumann at 
bruce_neumann@cudenver.edu or 303.556.5884.

Popular Accounting
Text Revisited

Faculty in Print

Let us know where you are, what you’re
doing and what you’d like to see in
future issues of the 14th Street Journal.
Send information to us at the address
listed in the masthead or e-mail 
Sherry Maloney, director of community
and alumni development, at
smaloney@carbon.cudenver.edu.
Be sure to include your name, address,
phone number, e-mail address,
degree, year, company and title.

We Want to Know...

Rule 13, “When placed in command, take charge,” and Rule 14, again stressing the importance of 
character, “Do what’s right.”

Thanks to the strong turnout by the business community and alumni, the Business School raised nearly
$300,000 for scholarships and faculty development. As a result of the school’s partnership with Post-News
Charities, the McCormick Tribune Foundation will match a percentage of the proceeds, significantly 
increasing the final total raised. Other supporters of the event included dinner chairpersons K.C. and Kelly
Gallagher; patron sponsors the Rutt Bridges Family Foundation and Mr. and Mrs. Charles P. Gallagher 
and Family; and underwriting sponsors the Bard Family Foundation, the Denver Business Journal, Denver
Marriott Hotel-City Center, Holme, Roberts & Owen LLP, Johns Manville Corporation, Lockheed Martin,
Oracle Corporation and Riverfront Park Community Foundation.

For more information about how you can be a part of next year’s Celebration of Success, 
contact Sherry Maloney at smaloney@carbon.cudenver.edu or 303.556.5814.

Leadership from page 1

Conner and Neumann

Aguinis Cooperman

Arak Eckard

Foster Chen



8

News Briefs continued

Executive Education
Highlights
Rapid Certificate Program 
Management Certificate* 
November 3–5, December 3–5, January 22–23
Dates for spring/summer 2004 are pending.

Practitioner Project Certificate 
in Project Management*
January 28–30, February 26–27, 
March 30–31, April 27–29

Advanced Project Management 
Certificate*
January 28–30, February 26–27, 
March 30–31, April 27–29

Business Certificate for 
Non-Business Students
Dates for this two-week intensive course in
spring 2004 are pending.

Business Intensive Certificate 
for Physicians
March through December 2004 
(excluding July and August)

Business Smart Speaker Series
Dates for the 2004 series will be announced 
in November. 

For more information about these and other
Executive Education programs, visit 
www.cudenver.edu/business/executiveeducation/ 
or contact Rebecca Zweig at 
rebecca.zweig@cudenver.edu or 303.620.4173.

* Project management certificate units may 
be taken individually.

11-Month M.B.A. Students Find It’s Nice in Nice Phi Chi Theta Going Strong
Founded in 1924, Phi Chi Theta is a national
professional coed fraternity for students in business
and economics and has been active on the 
CU-Denver campus since the 1970s. It provides
an opportunity to develop and practice the profes-
sional leadership skills and abilities necessary to
succeed in the business community as well as 
to provide a local and national network to share
resources, ideas and concepts. For the 2003–04
academic year, Phi Chi Theta will offer workshops,
professional speakers, fund raising, community
service and social events. Learn more by 
contacting PhiChiThetaUCD@comcast.net.

Beta Gamma Sigma Update
Beta Gamma Sigma, the business honor society,
inducted 29 students at its spring 2003 induction
ceremony on April 25. Guest speaker Don
Stevens, director of the Institute of International
Business, spoke about creating a successful 
career in today’s global economy. The fall 2003 
induction ceremony is tentatively scheduled for
November 21 in Tivoli 640 at 7 p.m. In other
news, Darryl Woolley has replaced Ray Zammuto
as faculty president of the local BGS chapter.
Learn more by contacting 
Charles Franks, faculty advisor, at
charles.franks@cudenver.edu.

Club News from page 5

Professional
Association Mentors
IS Students
The Rocky Mountain Information Management
Association (RMIMA) has established a University
Student Ambassador Program to help information
systems (IS) students transition into the professional
world. The Business School is one of three 
participating universities.

Each year two students (one undergraduate and
one graduate) from each university are invited to

be ambassadors representing their school at the
organization’s meetings and annual conference.
Information Systems Program Director Jahangir
Karimi acts as ambassador program chair and
appoints the ambassadors from CU-Denver. The
Business School’s ambassadors for 2002–03 were
undergraduate Joshua Elson and graduate
Varalakshmi Allamaraju. Ambassadors are selected
from the membership of the Information Systems
Association (ISA) based on their GPA, involvement
with the club and the school, work experience
and ability to well represent the Business School
and the university as a whole. Learn more at
http://thunder1.cudenver.edu/isa/.

CU Regents Bestow
Honors at Graduation

Joseph S. Davis was presented with the
University Medal for his involvement with the
Business School as a donor, founding member 

of the Business School Advisory Board and 
executive-in-residence.

Joseph R. Swedish was also presented with the
University Medal for his outstanding advocacy
for building strong partnerships between the 
university and the healthcare industry and his
dedicated support of higher education.

George A. Sissel was presented with the
Distinguished Service Award in recognition of his
passion for developing partnerships between the
business community and the university and his
unwavering devotion to higher education.

Gary Meggison was presented with the Alumni
Mack Easton Award in recognition of his 
exemplary voluntary contributions and service 
to the Business School, College of Engineering
and Applied Science, and Alumni Association, all
at CU-Denver.

The French Riviera and a backpack full of text-
books don’t seem to go together — unless you 
are an 11-Month M.B.A. student. Last May the 
11-Month M.B.A. program spent two weeks 
on the French Mediterranean in the port town 
of Nice studying international business at one 
of the top French business schools, EDHEC. In 
addition to classes with European professors, the 
students also visited with executives from local
businesses to experience international business
first hand. These local businesses included the
Cote d’Azur Development Office of Regional
Economic Development for the French Riviera;
Amadeus, a global distribution system providing
services to travel professionals; and MANE, an
international scents and flavors company. The
mayor of Nice even held a private reception for
the students, giving them a chance to meet and
speak with city officials.  

Naturally, the students did their part to add to
the local economies as they used their few free
hours to tour and explore Cannes, Monaco, St.
Paul de Vence and Ile Sainte Marguerite. In Nice
they visited old town Nice, the Roman ruins 
at Cimiez, the Russian Church and the Chagall
Museum. EDHEC’s welcome and farewell 

luncheons exposed students to French culture
with samplings of the local cuisine. As a final 
celebration of their time in Europe, the students
threw a farewell barbecue complete with ceremony
with awards like “Best Use of the French
Language,” “Best Integration into the French
Culture,” and “Worst Possible Use of a Euro.” 
All who traveled agreed it was a valuable trip.
One student summed it up the best: “I have
worked in Europe for a few years and thought
there wasn’t anything I could learn in this class. 
I was wrong. This was a great experience.” Learn
more at www.cudenver.edu/11month/.

Dean Ambron, former Chancellor Lesh-Laurie and
CU President Hoffman (back row, right to left) 
with commencement award winners Davis 
(back row, left), Meggison, Swedish and Sissel 
(front row, left to right)

11-Month M.B.A. students Harrison Bliss (left) 
and John Russell with administrative director 
Debbie Capaldi in Monaco


